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ABSTRACT

This dissertation is to examine the behavior of middle to upper income
Bangkokian family travel to destinations because of food related reasons. This is
because the behavior of Thai people does give importance to food and everything
that is related to food and eating. Most of the Bangkokian tourists who are in the
middle to upper income range do travel to Chiang Mai, Thailand party because of
food related reasons. Therefore, | draw my attention to the fact that Chiang Mai is

a destination that could be turn into gastronomic tourism destination.

Chiang Mai does have all the appropriate components to become a
gastronomic tourism destination. | have base my interpretation from a model of
‘Development of Gastronomic Tourism’ by Anne-Mette Hjalager, she has defines
the important driving forces and barriers to the creation of gastronomic tourism with
the four orders’ of gastronomic tourism, and Chiang Mai turns out to be a possible

destination.

As | will show, Chiang Mai has already established itself as a tourism
destination, so it is not difficult to incorporate gastronomy or food related issue into
tourism and turn it into a gastronomic tourism that will increase more attraction to
tourists. Chiang Mai, nowaday, is on the top of the list in having diverseness in
food. Consequently, Chiang Mai is precise in being the next gastronomic tourism

destination.
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