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ABSTRACT

A random population survey (n=601) and a survey of vegetarians (n=106) were 

conducted to examine South Australians' beliefs about meat and vegetarianism.  Meat 

beliefs, barriers and benefits of vegetarianism, meat consumption, personal values, 

use of and trust in sources of food/nutrition/health information and demographic 

variables were measured via a written questionnaire.

There were differences in the responses of vegetarians, semi-vegetarians, and non-

vegetarians.  For example, vegetarians were more likely than non-vegetarians to use 

and trust unorthodox information sources and to hold universal values (e.g. 

"equality").

The factors associated with meat consumption and four sets of health-related beliefs 

about meat and vegetarianism (Meat is Necessary, Vegetarianism Health Concerns 

and Appreciates Meat, Meat is Unhealthy, Health Benefits of Vegetarianism) were 

examined.  Other (health and non-health) beliefs, barriers and benefits of 

vegetarianism were the most important factors overall to be associated with these 

beliefs and with meat consumption.  Information sources were also associated 

(particularly orthodox, unorthodox, mass media, advertising, and social sources). 

Together, these results provided insight into how consumption of meat and plant 

foods might be influenced.

Finally, the proportion of prospective vegetarians was gauged.  Approximately 15% 

of non-vegetarians were found to hold similar beliefs about vegetarianism as 

vegetarians.  Prospective vegetarians were distinct from vegetarians and the remaining 



x

omnivores.  For example, they were less likely than the remaining omnivores to eat 

red meat as frequently or to be Anglo-Australian.

The research suggested that a significant portion of the population is interested in 

vegetarian diets, but that certain barriers need to be overcome if this is to increase and 

lead to dietary change; in particular, the beliefs that vegetarian diets are nutritionally 

inadequate and that meat is essential for health.  Tailored communications about how 

to prepare healthy, tasty vegetarian meals may also be useful.  The results indicated 

the sources of food/nutrition/health information that may be most appropriate to 

disseminate such messages.  Additionally, it was found that ethical (e.g. 

environmental, animal welfare) issues were linked to health and dietary behaviour.  

They may need to be more fully addressed by health professionals if the public is to 

obtain maximum benefit from plant-based diets, with minimum risk.
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